Printable
Marketing
Sheets

Plan campaigns, track performance, optimize
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Sheets
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SOGIAL MEDIA
CONTENT PLANNER

KEY DATE
STORIES
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TARGET RUDIENGE PROFILE

Customer Profile

Age Range: Income Level: Education Level:

Relationship Location A "
Status: (Country): Job Title:

What is their What is their desire,
biggest problem? want, or goal?

What have they tried before What are their
to accomplish this? purchasing behaviors?

These questions provide deep insights into the motivations, needs, and challenges of the target audience,
helping to create a more impactful marketing and product strategy.
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MARKETING EGOSYSTEM
TEMPLATE

Online PR
Search Marketing Online Partnerships

Offline Communications Offline Communications

. J/

Email Marketing Display
Viral Marketing
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MARKETING GRLGULRTIONS
TEMPLATE

Customer
Aquisition

Revenue

Customer
Satisfaction

Customer
Retention Rates

Return on
Investment
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POST PLANNER

[ Post Title: ] [ Date Created:

Topic:

Platform:

Publish Date:

J

DESCRIPTION \ s CHECKLIST

0o0ooogd

HASHTAGS/KEYWORDS:

LINKS TO INCLUDE:
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SOGIAL MEDIA
PLATFORMS TEMPLATE

PLATFORM:

USERNAME: PASSWORD:

EMAIL: OTHER INFO:

PHONE:

DEVICES USED:

PLATFORM:

USERNAME: PASSWORD:

EMAIL: OTHER INFO:

PHONE:

DEVICES USED:

PLATFORM:

USERNAME: PASSWORD:

EMAIL: OTHER INFO:

PHONE:

DEVICES USED:

PLATFORM:

USERNAME: PASSWORD:

EMAIL: OTHER INFO:

PHONE:

DEVICES USED:

.
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POST TIMEFRRME

[ Platform: ] [ Date Created:

SUNDAY

MONDAY

TUESDAY

WEDNESDAY

THURSDAY

FRIDAY

SATURDAY

BEST DAY OF THE WEEK
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SOGIAL MEDIA OVERVIEW

[ Platform: ] [ Date Created:

. J

SOCIAL HANDLES N\ s COMPETITION

.

TARGET AUDIENCE:

GENDER: LOCATION:

AGE: INTERESTS:

MARITAL STATUS: OTHER:

INCOME:

.

B | thebizsheets.com




CAMPRIGN MANRGER

[ Start Date: ] [ End Date: ] [ Total Days:
[ Daily Budget: ] [ Total Budget: ] [ Platform:

GENDER:

AGE:

LOCATION:
MARITAL STATUS:
CHILDREN (Y/N):
INCOME:

INTERESTS:

Success: ¥ 77777 17

Revenue Earned:

Link Clicks:

Comments:
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CONTACT LIST

8 Name & Address ><] Contact Numbers + Email

OFFICE:

PHONE:

HOME:

EMAIL:

OFFICE:

PHONE:

HOME:

EMAIL:

OFFICE:

PHONE:

HOME:

EMAIL:

OFFICE:

PHONE:

HOME:

EMAIL:

OFFICE:

PHONE:

HOME:

EMAIL:




LEAD GRADING
TEMPLATE

N
Needs More Engagement Ready for Sales

High Grade

Not a Good Fit Try Another Product

o)
.E
T

®

|
o
T
©

L)

]

Low Grade

Low Score High Score

Lead Scoring

B | thebizsheets.com




£10) payse so|es 1eyl spes| mo "JusWwydlUS elep .qo
BulidAlep sI Bunaie\ anold 1usnbasqgns 01 10eay

S
m“
S =
cl-
& a
by
— i —
(&

p— |

¢subredwed Bunaxiew Aq No guonuane sajes Fo
paleald spea| 10} Juswbasg 21eIpaww] 0) Spes| 1sag

B | thebizsheets.com




Rkl
=
—
=
—
—
=X
il
—




LEADS PIPELINE
TEMPLATE
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LEAD QUALIFICATION
Marketing Qualified Leads Sales Qualified Leads

- J g J

PQLs CQLs
Product Qualified Leads Conversion Qualified Leads

\L
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DIGITAL MARKETING
ENGAGEMENT TEMPLATE

ECTER SN




SOGIAL MEDIA
POST BRAINSTORM

PLATFORM:

POST IDEA: VISUAL CONCEPT:

HASHTAGS:

.
PLATFORM:

POST IDEA: VISUAL CONCEPT:

HASHTAGS:

PLATFORM:

POST IDEA: VISUAL CONCEPT:

HASHTAGS:

.
PLATFORM:

POST IDEA: VISUAL CONCEPT:

HASHTAGS:

.
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MONTHLY MARKETING
GOALS TRAGKER




AD GOPYWRITING
SHEET

PLATFORM:

HEADLINE IDEAS: VALUE PROP:

BODY TEXT:

PLATFORM:

HEADLINE IDEAS: VALUE PROP:

BODY TEXT:

PLATFORM:

HEADLINE IDEAS: VALUE PROP:

BODY TEXT:

. J

VISUAL NOTES:

.
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BRAND VOIGE
GUIDE NOTES

.
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HIN T3
MAPPING SHEET

CONTENT IDEAS

EMOTIONS

SALE / PURCHASE
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VIDEO SGRIPT PLANNER

Project Name

DETAILS

Company

Date & Time

VIDEO TITLE

KEY POINTS

VISUAL CUES

PLATFORM
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B2B DIGITAL
MARKETING STRATEGY

Agile Strategic Planning B2B SEO

Content Marketing Real-Time Data

.
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YOUTUBE PLANNER

] [ Date Created:

Topic:

Duration:

Keywords:

DESCRIPTION \ s SUPPLIES

0o0ooogd
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SEQ KEYWORD
RESEARGH SHEET

KEYWORD VOLUME

COMPETITION INTENT (INFORMATIONAL)

INTENT (TRANSACTIONAL) CONTENT IDEA




